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Investment Challenges: Thailands FDI
Inflows decline In term of size and value

Thailand 3.7 %
| 1999 |Wor|d FDI Inflows 1,075,049 Mil. US$| Others 4.4% | 3.562 mil. US$

alaysia 3.7%

Singapore 7.5%

eveloped Hong Kong India 2.2 %
Countrie elopin 25.6%
77.2 K :
untries South, East and porea
0.7:% Southeast Asia China oAl g
Others 2.1 % 43.3 % 41.9

Thailand 1.8 %
| 2000 IWorId FDI Inflows 1,270,764 Mil. US$| Othersa.g% | 2,448 Mil. US$

Malaysia 4.0%

India 1.7%
) Korea 7.4%

China

Developed

Hong Kong

past Asia
57.2 %
Africa 3.4 % Others 3.5 %

Source : World Investment Report 2001
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Comparison Diagram with China

Political S

tabillt

Economic Stability

. o Market
Supporting Industries \ ﬁ /

Potential

Enaineer Effectiveness of
iy = lnvestment related Law

"fJJJf eer

Note : Number on each topic is
the average of the points rated

as follows:
- Extremely Superior : 2
Thailand i’on”.tS FUDCIE:
oints
ey~ ChING - Same : 0 Points
- Inferior : -1 Points

- Extremely Inferior : -2 Points
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Investment Platform

Competitive Strategy/

Investmenit

e Project e Predictable | Joint PR with e Skill Transfer

Based Rules & DEP, TAT and e Technology

e Company | Regulations, others _ Development &

& Sector e Best Practice | « Quality Services | Transfer

Based e Sufficient & |: Pre & Post e Research &
Cluster Appropriate Investment Development







BOI Changing Strategy

New Investment dimension

General Customized
IncentivePackages IncentivePackages
Innovation
Technology A
Transfer N ew

sdill | |[nvestment Strategy

Development
& Transfer

Talent

Capital

Project Company & Sector Cluster
based based based






Main Strategies

Tax Privileges

Facilitation &

i Investment Services
Provider Provider

Trouble Sheoting &

Investment Enabling Environment Proactive
Promotion Marketing
Administration ; Strategies

Knowl
OWIEage Bo rlrFI’)F‘f
Base on :
International ~S—
Investment

=AW Development Development

of Community 2% of SMEs
Investments

Investment
Networking







Proactive Marketing Strategies

andardized

Offer

mized

centives

uality IP
Services
Integrated
Support

Re-Invest

Maintain

Image
Building

Potential

Invest







BOI Target Industries

Agro Industry. Food Processing
 Rubber Products

* Bio - Technology

Fashion Industry FHEMICHY,
e Leather Products

e Garments

Automotive * Pick-ups
e Major Auto Parts
ICT incl. Electronics - Fiber Optics - IC Designs
e Telecom e Software
High Value - Added - Long Stay e Printing
e ROH - MICE

Services

e Film Industry + Amusement Park
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Rice Cracks
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Rice Cracks
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